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The Opportunity The Gap The Solution
Distributors fall short of profit potential on over 1/3 of their orders

Transforming your order management 
operations isn't just about streamlining 
processes, it's about boosting your bottom 
line. By enhancing productivity, 
efficiency, and accuracy, you're not only 
slashing costs associated with serving your 
customers but also minimizing waste

Imagine the impact on your company's 
profitability when gross margins across 
every order and line receive a significant 
boost. It's not just a minor improvement; it's 
a game-changer

Business Central lacks efficient order 
management and processing features, 
resulting in manual tasks and interactions 
which inhibits the ability to effectively manage 
orders at scale

Business Central’s task-focused workflow 
approvals aren’t designed with the focus or 
intelligence to comprehensively manage the 
lifecycle of sales documents. Additionally, 
creating and maintaining workflow approvals 
can be complicated for non-technical users

Business Central doesn’t provide margin 
visibility at the sales document or line level, 
which prevents companies from effectively 
managing sales document profitability

Power Automate can be used to approximate 
workflows however they need to be created 
and customized which can be complicated 
for non-technical users

Cavallo’s solutions for Business Central are 
purpose built to solve these problems; 
maximizing profit opportunity for sales 
documents and sales lines

Our customers have experienced 
remarkable results from our solutions. In 
some instances, they've managed to 
double their gross profit margins

Because our products are designed with a 
consumer grade interface, they’re easy to 
implement, use, and maintain for all users, 
regardless of their technical background



Distributors fall 
short of profit 
potential on over 
1/3 of their orders

Data gathered from 20 
years of serving distributors

Labor is the 
number one cost 
for businesses, 
accounting for 
70% of spending

Forbes

63% of business 
leaders’ top priority 
is to increase 
efficiency in their 
supply chain 
through technology

The Economist



•  Drastically increase

Accelerate 

order throughput

•  Maximize efficiency
with smart
automation

Velocity
•  Clear visibility of every

Achieve 100%

open quote and order

•  Real-time data
for informed

Operational Accuracy
•  Eliminate opportunities

Improve Labor 

for human error

•  Scale your business
without increasing

headcount

Efficiency

Profitability improvements for product-centric brands 

decision-making



This is software that 
users can 
understand easily 
and make it work 
exactly how they 
need it to.

Robb Delprado, Microsoft MVP

This software is a 
dream come true 
for my supply 
chain customers.

Steve Chinsky, Microsoft MVP

The visibility of 
pertinent data is 
one of the big 
advantages of 
Cavallo over BC.

Tyler Norris, ToolMatics



Profit Scan™
“FIND”

Easily understand how individual orders are 
impacting overall profitability

Identify areas where margins can be improved 
and take immediate action

Gain full visibility into how open orders and sales 
documents stack up against target margins

Profit Scan™ 
Is Available For FREE on AppSource
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Mission Control™
“FIX”

Achieve absolute margin control at the order level 
with advanced business rules 

Know where every order is and 
its status at all times

Accelerate your order management 
with a powerful workflow engine fully 
integrated with Business Central



Mission Control™
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The customization of 
Cavallo’s workflows 
means you’re getting the 
exact functionality your 
business needs. Users can 
understand how to put 
workflows together 
instead of relying on an 
expert within the ERP.”

Robb DelPrado, Microsoft MVP

New employees ramp up 
much more quickly on 
Cavallo than they did on 
BC. Cavallo is cleaner, 
simpler, and doesn’t 
have multiple ways to do 
the same thing.”

Gene Lane, US Building Supply

Cavallo provides much 
better visibility into order 
profitability than BC does 
on its own. We are 
stopping low-margin 
orders that used to get 
through.”

Tyler Norris, ToolMatics

“ “ “



Profit Analytics
“ANALYZE”

Transform raw data spanning thousands of 
customers, items, and orders into actionable insights

Gain valuable insights through KPI 
trend and variance analysis

Closely monitor customer activity and 
measure their churn risk to prevent attrition



Profit 
Analytics
KPI trend monitoring tracks 
important sales and margin metrics 
over time, with segmentation and 
filtering for more granular analysis.



Profit 
Analytics
Variance analysis compares margin 
performance by time period to 
surface areas of margin leakage 
and why they are occurring.



Profit 
Analytics
Actionable insights, including 
corrective actions that are 
suggested automatically - helping 
to boost profitability.



Profit 
Analytics
Customer analytics give insight 
into customer activity and 
profitability, as well as churn and 
churn risk, for a more proactive 
approach to preventing attrition.



Profit 
Analytics
Item analytics reveal which SKUs 
have the greatest positive or 
negative impact on profitability, for 
smarter purchasing and pricing 
decisions.
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We’re a very analytical 
company. We love data, and 
Cavallo gave us pretty 
much everything we 
wanted to see, from sales 
analysis orders to tracking 
interactions with customers. 
And it’s the heart of almost 
every part of our business.”

Brian O’Connell, geckobrands

This platform would have 
instantly spotted that our 
vendor raised the unit cost 
of one of our 3,800 SKU’s 
before it festered into a 
5-figure loss.”

Cavallo Customer

The ability to have all that 
data at our fingertips is 
priceless. It saves me time, it 
saves our customer service 
reps time, and it really 
guides us in the right 
direction.”

Paul Cosaro, Picnic Time

“““



Visit Cavallo at booth #36 to chat with us 
and for your chance to win a Sonos 
speaker. And don’t forget to grab our 
newest t-shirt!

James Williams
Sr. Director of Channel Management
james.williams@cavallo.com


