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Speakers

Kelly Mazur Anne Krupke
Marketing & Microsoft Partnership Sr Product Marketing Manager
Evenica Microsoft
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Agenda

Wave cycle overview + resources - Anne
« POS - Kelly

* B2B - Anne

« Payments - Kelly

Copilot - Anne

* Digital Commerce - Kelly

« Q&A
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STORE CLERK

Checkout flows managed by store worker on behalf of
the shopper

IN STORE

Store registers hosted across multi
form factor devices and platforms

CALL CENTER
Rich order capture and processing

\ ! CONSUMER/SHOPPER
et 4 ’ End user experiences on web and
capabilities in call center % 3 kit platiorms:
2
ox
DIGITAL COMMERCE Q
O i e » CUSTOMER SERVICE REP
Order assistance and sales
e 9 flows managed by
representative on behalf of
MARKETPLACES the shopper

Integrate into traditional and
emerging marketplaces

SOCIAL ¢
Integrate into emerging channels ]
such as social media |

| . \
CONVERSATIONAL X o)
Performant runtime that supports real time requests in high Yo

throughput channels such as conversational commerce

o

Dynamics 365
Commerce g BOTS/VIRTUAL AGENTS
Q Al chat bots and virtual agents

automate self-service scenarios

<83 4 BUSINESS USER/BUYER
M / Business facing web and call center experiences
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Wave cycle
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New feature release process

2 waves per year (dates are version GA)

e \Wave 1: April — September
e \Wave 2: October — March

e Must take at least 2

e Announced at least a year in advance
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Feature states

Preview
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Resources

IIlIIIIl/III’

Release Plans

Announces each Announces each Summarizes wave Deep dives on
wave version and version features after
releases releases
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https://learn.microsoft.com/en-us/dynamics365/release-plans/
https://learn.microsoft.com/en-us/dynamics365/fin-ops-core/fin-ops/get-started/whats-new-changed?context=%2Fdynamics365%2Fcontext%2Fsupply-chain
https://learn.microsoft.com/en-us/dynamics365/fin-ops-core/fin-ops/get-started/whats-new-changed?context=%2Fdynamics365%2Fcontext%2Fsupply-chain
https://cloudblogs.microsoft.com/dynamics365/
https://community.dynamics.com/365/dynamics-365-fasttrack/b/techtalks/posts/planning-optimization-updates-wave-1-2023---dynamics-365-supply-chain-management-march-15-2023
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Check out faster with optimized
payment flows

« Updated interface for POS payment
flows saves time at checkout

 'Exact payment' options to quickly
send the checkout to the payment
terminal or process an exact-change
payment

« "Smart denominations" offer logical
cash grouping payment options a
shopper is likely to use
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<~ Adyen Tap to Pay on iPhone

« Enables store associates
to accept contactless
payments directly on an
iIPhone running Store
Commerce for iOS.
Shoppers can simply 'tap'
to make a payment with
their NFC supported
credit cards or mobile
device digital wallets.
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Bar code scanning improvements

 Product data is now cached in
POS when you add products to ]
the cart, resulting in a significant
performance improvement

« POS makes a Commerce Scale
Unit (CSU) call in the
background for product data
older than one hour to ensure
that the cache contains the

latest data
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On behalf of ordering, order
templates, and catalogs

« Allow B2B sellers (aka Distributor) to
order OBO their clients (aka buyers or = AW /ousiess
partners) or allow account managers to =
place orders on behalf of their buyers

I’

« Manage order templates OBO their
clients for repeat orders and relate
order templates to catalogs

 Review order history for quick

reordering
« Schedule their order for a specific Adventure Worke sroducte
delivery date for the order or sales i i

order line
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Payments
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Aggregated payments workspace

 Simplifies analysis of payment configurations and comparison of
settings across your legal entity

* Provides options to review all call centers, online stores, and retail
stores, and provides a view of various payment connector settings

« Adjust and save columns in the grid per saved view, and print from
the workspace

« Payment-related quick links so you can quickly navigate to key
configuration pages in Commerce HQ
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Copilot
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Craft compelling, persuasive, and engaging
content for product listings for online
commerce, with an aim to drive
discoverability and conversion. It allows e
merchandisers to optimize for search b & = e
engines while tailoring the content for their - .. -

discerning surfer. This 5ft 11inches board is crafted from premium materials and features a sleek

Montau Turtle Surfboard o Use Copilot in Dynamics 365 Commerce to help you write content for product enrichment. Fill in the
roduct enrichment param i

design in two stunning colors: Denim sun-glow and Picton-blue. The Montau Turtle Surfboard is

customers, brand, and voice. o S
= Migration to Cognitive API (CAPI)

= Cross-geo availability

= Support for additional languages

= Qualitative feedback for copilot experience
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Google Pay on Adyen

 Dedicated "Google Pay" module to offer Google Pay solution for
regular (nonexpress) payment in the online cart checkout process

« Uses the direct Google Pay APl approach, differing from the Iframe
structure used by the common payment module.

« Addresses browser limitations from Google and will support direct
express checkout experiences in future iterations.
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