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Agenda

* Dynamics 365 Marketing

* Real-Time Marketing

* Real-Time marketing journey
 Power Automate

* How to connect?
 DEMO
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Dynamics 365 Marketing

 Engage customers in real-time

* Personalize customer experiences with Al

* Build seamless experiences through collaboration
* Win customers and earn loyalty faster
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Real-Time NMarketing

« Customer-led experiences

* Orchestrate real-time journeys

* Deliver one-on-one experiences

- Take advantage of real-time customer data changes
* Simplify journey management
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Real-Time marketing journey

 Manage segments In real-time marketing

* Work with triggers in real-time marketing

» Journey In real-time marketing

* Business goals and measure

» Use attribute

- A/B test

* Al-driven, run-time channel optimization
 Triggers from a journey for Power Automate flow
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Real-Time marketing journe

In-store customer engagement journey @ Live

Offer experimmnt

In-store exclusive offer

e Microsoft

Connect 10 in-store Wi-Fi

4,100

4

Loyalty member

980

"N Best channel to communicate

$00 loyalty points with sign-up

Recommendations juit for you

Inflow: 4,100 Goal met: 82% m

Journey

Properties

Analytics

Goal

The goal here is to improve in-store
customer engagement. The goal is met
when 100% of the customer participate in
the promotion.

Contacts reached the goal

420
500 loyalty points with siga-vp Goal activity over time
= By day =~ Goul
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Power Automate

* Automate quickly and more securely
* Low-code / drag-and-drop

* Boost efficiency

 Enhance workflows with Al
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Power Automate

Power Automate for helpful resources 8 & % .

&~ Start an approval in Teams when a file is added to a SharePoint folder Save Y5 Flow checker

Home
When a file is created (properties only)

Action items \L

My flows
Get my profile (V2)

Create J/

Templates
[@] Create an approval (V2)
Connectors

*Approval type Approve/Rs rst to respon
Data

*Title Review new SharePoint file - body/{FilenameWithExtension} X :
Monitor
* Assigned to

Al Builder
Details - **Added to:** - body/{Path} X

- **Created by:** - body/Author/DisplayName X <
- body/Author/Email X >

- **Created time (UTC):** - body/Created X

Item link - body/{Link} X

Item link description - body/{FilenameWithExtension} X

Process advisor

Solutions

Learn

Show advanced options v

Apply to each 000 Run a flow built with Power Automate for desktop

*Select an output from previous steps \L

@ Approvers X Send an email o \ OWERED BYQDUG”
DYNAVIESCom
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How to connect?

* Real-Time Marketing
« Select a custom trigger
» Understand the selected trigger usage
* Map attributes

- Power Automate
» Create a cloud flow that starts with WWhen an action is performed
* Fill in the required fields
 Start adding steps to the flow
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Select a custom tr

31 Dynamics 365 Marketing

<& Post purchase journey Draft
® Recent
< Pinned
Engagement
Get started
Journeys
Analytics
Triggers
Audience
D Segments
[E2 Consent center
Channels
= Emails
]} Push notifications
{3 Text messages
Assets
Library
% Templates

Content blocks

L Real-time marketi... O
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New purchase

Order Confirmation Email

2

p Q4+ v & 2

AN

B Save

Activate a custom
trigger

Select a custom trigger *
Add to Nurtur
Used in: 1 i
@ You can also use a trigger to activate a

Power Automate flow.
Learn more

Map attributes 0]

Each attribute must be mapped to a data
source. To get started, select an attribute,

=1 Source Campaign
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Understand the selected trigger usage

Activate a custom

) Tigger trigger
New purchase

Usage: Add to Nurture Journey X

Select a custom trigger *

When a customer activates the custom event trigger in Add to Nurture

ey
this journey, it gets activated in these journeys too.

Used in: 1 live journey

d an email . Journey Status

i . . . @ You can also use a trigger to activate a
rder Confirmation Email

.- ) 3 ) 3 Power Automate flow.
Nurture ey ® Live
I Learn more

_+_
I Map attributes ®

Each attribute must be mapped to a data

- source. To get started, select an attribute.
Attribute ~

[ Source Campaign

attribute

Activate a custom trigger
Add to Nurture Journey
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Map attributes

Set trigger fields X

To map the attribute, select the corresponding

data source.
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Attribute

Value

Map attributes ®

Each attribute must be mapped to a data

source. To get started, select an attribute.

=] Source Campaign

Map attribute
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Create a cloud flow

Build an automated cloud flow

Flow name

Send to sales agent to| upsell rewards

Choose your flow's trigger * (D

‘ L datavers

o When an action is performed
Microsoft Dataverse

When a row is added, modified or d...
Microsoft Dataverse

Free yourself from repetitive work just by connecting the apps When an action is performed
you already use—automate alerts, reports, and other tasks. Microsoft Dataverse

Examples: When a row is deleted
» Automatically collect and store data in business solutions Microsoft Dataverse (legacy)

» Generate reports via custom queries on your SQL database
When a row is added
Microsoft Dataverse (legacy)

When a row is modified
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Start adding steps to the flow

Environment 7N\
mktcxptip050705155g8... Q & 7

31 Power Apps

&~ Send to sales agent to upsell rewards Save W Flow checker

Home
@ When an action is performed

Learn

*Catalog

Apps
Custom

Create )
(none)

Dataverse a Send to a Sales agent

Flows \L
Chatbots
@ Add a new row

Al Builder ;
*Tabl Opportunities

Cards
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